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1. World Bank 2020 Or latest available information. Source: World Bank, weighted by size of world economies. Chilean loan include bank and non-bank lending. Source 

Chile: Santander Chile based on information from BCCh and CMF as of June 2021
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1. Central Bank of Chile. As of 2021. Source: CMF from FMI and World Bank. 2. CMF. Dec 2021  Financial burden: Monthly debt payments/ monthly income. 3. OECD last 
available information as of 2020. 
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Equity/Mixed Fund Market Share1Money-Market Fund Market Share1

Note: Banco Santander Chile is the exclusive broker of mutual funds managed by Santander Asset Management S.A. Administradora
General de Fondos, a subsidiary of SAM Investment Holdings Limited.
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2%

1% 1% 1% 0% 0% 0%

1. Source: Santander Asset Management. As of December 2021 2. Source: Santander Chile estimates based on data from CMF Chile as of June 2020
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4.5 million people with 
income < Ch$400 

thousand 
(U.S.$ 7 thousand a 

year)

Traditional credit
market

3.2 million people
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Balance sheet & results
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Annexes: Key Indicators

1.  NIM = Annualized net income from interest and readjustments divided by interest generating assets.

2. Efficiency ratio: Operating expenses including impairment and other operating expenses divided by Operating income. 

3. Accumulated Shareholders’ net income annualized, divided by annual average shareholders’ equity.

4. Accumulated Shareholders’ net income annualized, divided by annual average assets.

5. Accumulated Shareholders’ net income annualized, divided by risk-weighted assets.

6. Capital + future interest of all loans 90 days or more overdue divided by total loans.

7. Loan loss allowance divided by Capital + future interest of all loans with one installment 90 days or more overdue. Includes additional provisions. Adjusted to include the Ch$16,000 million 

additional provisions from 4Q19, the Ch$30,000 million established in 2Q20, the Ch$30,000 million established in 3Q20, the Ch$50,000 million established in 4Q20, the Ch$24,000 million 

established in 1Q21, the Ch$18,000 million established in 2Q21, Ch$30,000 million established in 3Q21, Ch$ 60,000 million established in 4Q21.

8. Provision expense annualized divided by average loans.

9. Individual clients that have 4 products or more with a minimum level of profitability and minimum usage. Companies with a minimum profitability and usage. 

10. Clients that use our digital clients at least once a month.


